
Statewide Adult Learner Marketing Campaign
What it is – What’s in it for you



• Introductions: MACAE & Full Capacity Marketing (FCM)
• Project Background & Goals
• Approach Replication: Illinois Statewide Adult Ed Campaign 
• Your Benefits as a Proud Campaign Partner
• Next Steps: Your Voice Counts!

Key Topics 



The statewide marketing campaign will help reframe perceptions of postsecondary education 
by communicating its value, affordability, flexibility, and connection to career advancement 
while addressing common barriers that prevent adults from enrolling. 

The purpose is to help more adult learners transition from adult education programs 
into postsecondary education and training opportunities, including degrees, 
certificates, industry-recognized credentials, and apprenticeships.

Project Background

Funded by:



Project Partner: 
Michigan Works! Association 
representing WIOA Title 1 partners

Overall Approach

Crosswalk WIOA Title 1 and Title 2 organizations by region and 
create a highly segmented campaign approach, developed in 
coordination with regional partners, to increase meaningful 
touchpoints with underrepresented and underserved populations 
seeking stronger economic outcomes for themselves and their 
families.

• Develop campaign theme 
• Communications toolkit 
• Pilot project – 2 regions selected 
• Select scholarship applicants
• Full digital campaign launch 
• Generation of leads for MACAE members
• Monitor, track & final report
• 18-month project



Approach Replication 

Illinois Community College Board
Statewide Adult Education Campaign



Background & Results 
Like many states, Illinois saw significant declines in adult education 
and noncredit enrollment following the pandemic. The Illinois 
Community College Board (ICCB) engaged FCM for an 18-month 
initiative focused on three objectives:

1. Develop a statewide campaign framework that could be 
tailored for local outreach while building awareness of adult 
education’s role in helping learners rebuild their lives after the 
pandemic.

2. Increase statewide enrollment by helping local practitioners 
strengthen the touchpoints needed to recruit and enroll students.

3. Coordinate Illinois’ adult education outreach networks into a 
sustainable system for addressing enrollment declines through 
ongoing campaigns.

The initiative contributed to a 40.5% increase in total enrollment 
in fiscal year 2022 compared with fiscal year 2021. 

https://blog.fullcapacitymarketing.com/ebooks
White Paper Link

https://blog.fullcapacitymarketing.com/ebooks


Statewide Media Plan



Logo Identity, Landing Page & Locator Map 

https://yourpathyourfuture.org/

https://yourpathyourfuture.org/


Campaign Toolkit 

View at: 
https://excellenceinadulted.org/resources/adult-
education-and-literacy-ael-outreach-campaign
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Awareness & Enrollment – Greater reach across the state via the ads will generate 
increased awareness of adult education & prospective students who want more 
information about their local programs. 

Marketing Toolkit & Professional Development: Editable toolkit to address your 
greatest marketing/outreach needs. Live webinars will be recorded and placed on 
MACAE’s website, along with the toolkit (members and non-members). Preliminary 
topics that we believe would be high value include the following: 

• Explanation of the campaign components & how it benefits partners 
• Developing systems to increase enrollment 
• Mastering Social SEO
• Leveraging the Local Media 
• Grassroots efforts using the toolkit

Marketing Certification Course - Ten Scholarships (Valued at $1,295 each) 
Elevate your team members’ marketing skills (*current MACAE members only)

How You Benefit



In-Kind Scholarships
Offered to MACAE Members*

https://www.fullcapacitymarketing.com/wp-content/uploads/2026/05/The-
Brand-Amplifier-for-Workforce-and-Education-2026.pdf

*Offered to current MACAE members.
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High-Level 
Timeline



Go to: https://www.macae.org/campaign

Marketing Certification Course - Ten Scholarships (Valued at 
$1,295 each): Offered to current MACAE members or those who 
have been MACAE members in the last calendar year. Submit an 
application to be accepted into FCM’s online course, The Brand 
Amplifier for Workforce & Education Professionals. Elevate your 
team members’ marketing skills by earning this valuable 
certification. Due 10/23/26 (MACAE Members Only).

Stay informed through our eNewsletter: If you are not a 
MACAE member, opt-in to MACAE’s Campaign eNewsletter to 
get the latest on this 18-month initiative. Tell your colleagues 
about the campaign and have them review the recorded kickoff 
webinar!

Take the 3-Minute Survey: Make your voice count in this three-
minute survey to let us know what marketing tools you need to 
be successful in raising awareness and recruiting adult learners. 
We’ll apply your feedback in the development of the Marketing 
Toolkit & Professional Development Webinars. Share the survey 
link with your colleagues! Due 10/23/26.

Next Steps
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Kristen Swiantek – Executive Director
Michigan Adult, Community & Alternative Education Association
208 North Capitol Ave., 3rd Floor, Lansing, MI 48933
Phone: (517) 721-9543
Email: director@macae.org
www.macae.org

Celina Shands – CEO/Founder
Emma Kessner – Managing Director
Full Capacity Marketing, Inc. 
270 North El Camino Real #285, Encinitas, CA 92024\
Phone: (760) 274-6370
Email: celina@fullcapacitymarketing.com
Email: emma@fullcapacitymarketing.com
www.FullCapacityMarketing.com

Contacts

mailto:director@macae.org
http://www.macae.org/
mailto:celina@fullcapacitymarketing.com
mailto:emma@fullcapacitymarketing.com
http://www.fullcapacitymarketing.com/

	Statewide Adult Learner Marketing Campaign
	Key Topics 
	Project Background
	Overall Approach
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	How You Benefit
	In-Kind Scholarships�Offered to MACAE Members*
	High-Level Timeline
	Next Steps
	Contacts

